
Value Chain Reporting as per SEBI Guidelines
For the current reporting period, as per definition provided by SEBI, the Company has included Tata Chemicals Limited as a part 
of its value chain disclosure requirement under the BRSR framework. Tata Chemicals Limited individually, accounts for 11% of 
procurement spend and 19.8% of total revenue of TCP for FY 2025-26.

The disclosures presented herein represent the BRSR core performance for Tata Chemicals Limited as per SEBI guidelines. The 
reported unaudited data is for Tata Chemicals Limited (Global data, except Rallis India Limited), including its Salt business 
segment which is attributable to Tata Consumer Products Limited.

Sl. 
No

Attribute Parameter Measurement

FY26 Consolidated 
Data  

(Excluding Rallis 
India Limited)

1 GHG Emission

Scope 1 Emission MT 44,98,248.27 
Scope 2 Emission MT 61,868.13 
Scope 1+2 Intensity on revenue MT/ Total Revenue from Operations (INR) 0.0000313 
Scope 1+2 Intensity on production MT/ Total Output of Product or Services 0.758 

2
Water 
footprint

Water Consumption KL 78,80,298.12 
Water Consumption intensity  
on revenue

KL / Total Revenue from Operations (INR) 0.0000540 

Water Consumption intensity  
on production

KL / Product or Service 1.31

Water Discharge KL 1,16,46,480.00 

3
Energy 
footprint

Total Energy Consumed GJ 4,69,01,304.00 
% RE Consumed % 0.351
Energy Intensity on revenue GJ / Total Revenue from Operations (INR) 0.0003216 
Energy Intensity on production GJ / Product or services 7.794

4
Embracing 
circularity

Plastic waste MT 1,547.7
E-waste MT 21.3
Bio-medical MT 12.5
Construction and demolition waste MT 0
Battery waste MT 11.5
Radioactive waste MT 0
Other Hazardous waste. Please 
specify, if any

MT 4,259.7

Other Non-hazardous waste 
generated (H). Please specify, if any

MT 4,71,785.91 

Total Waste Generated MT 4,77,638.61 
Waste intensity on revenue MT / Total Revenue from Operations (INR)  0.00000328 
Waste intensity on production MT / Unit of Product or Service 0.078
Each category of waste generated, 
total waste recovered through 
recycling,  
re-using or other recovery operations

Recycled (MT) 20,312.36
Reused (MT) 3,73,844.29
Other Recovery Options (MT) 1,211.18
Total (MT) 3,95,367.83

For each category of waste 
generated, total waste disposed by 
nature of disposal method

Incineration (MT) 293
Landfilling (MT) 1,284.4
Other Disposal Options (MT) 2,100.00
Total (MT) 3,677.40
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Sl. 
No

Attribute Parameter Measurement

FY26 Consolidated 
Data  

(Excluding Rallis 
India Limited)

5
Employee 
Wellbeing and 
Safety

Spending on measures towards 
well-being of employees and workers 
– cost incurred as a % of total revenue 
of the company

% 1.259

Safety related incidents - Permanent 
disabilities, LTIFR, Fatalities

Number of Permanent Disabilities 0
Lost Time Injury Frequency Rate (LTIFR) 
(per one million-person hours worked)

0.49

No. of fatalities 2

6
Gender 
Diversity

Gross wages paid to female % 7.82

Complaints on POSH

Total Complaints on Sexual Harassment 
(POSH) reported

3

Complaints on POSH as a % of female 
employees / workers

0.66

Complaints on POSH upheld 3

7
Enabling 
Inclusive 
Development

Sourced from MSMEs/ small 
producers and from within India

As % of total purchases by value 27.11*

Job creation in smaller towns – 
Wages paid to persons employed in 
smaller towns (permanent or non-
permanent /on contract) as % of total 
wage cost

As % of total wage cost 67.34*

8

Fairness in 
Engaging with 
Customers  
and Suppliers

Instances involving loss / breach of 
data of customers

% 0

Number of days of account payable (Accounts payable *365) / Cost of goods/
services procured

81

9
Open-ness of 
business

Concentration of Purchases

Purchases from trading houses as % of 
total purchases

7.18

Number of trading houses where 
purchases are made from

819.00

Purchases from top 10 trading houses as 
% of total purchases from trading houses

81.95

Concentration of Sales

Sales to dealers / distributors as % of total 
sales

25.75 

Number of dealers / distributors to whom 
sales are made

309.00 

Sales to top 10 dealers / distributors as % 
of total sales to dealers / distributors

67.05

Share of RPTs (as respective %age) in -

Purchases 1.38
Sales 0
Loans & advances 0
Investments 23.03

*Not applicable for overseas entities
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