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A story of innovation in tea, coffee and water 



Highlights of the year : 2012-13 

Strong top-line and improved operating 
performance  

• Despite challenging marketing environment 
in most developed countries.  

Several innovative products launched 

Rapid progress achieved in our two new 
joint ventures – Starbucks and NourishCo 

Favourable impact of cost interventions 
and exchange variation 
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Highlights : Revenue from operations 
 Revenue from operations : +11% against prior year 



Highlights : Operating profits 

2010-11 2011-12 2012-13
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 Operating profits: +26% against prior year 



2010-11 2011-12 2012-13

494

574

637

Highlights : Profit before tax 

 Profit Before Tax: +11% against prior year 



Highlights – India 

^ AC nielsen MAT – Mar 13 

 
15% Top line growth across the portfolio during the 
year with good volume and value increases 
 
Maintained  market volume and value leadership 
with 20.5%^ and 22.2%^ respectively 
 
Selling Price increases fully compensated for 
increase in tea commodity costs – accepted by 
consumers. 
 
Opened new manufacturing unit in Sampla 
(Haryana)  
 
New Shahrukh Khan Jaago re Campaign launched 
with the theme “Badey Badlav Ki Choti Shuruat”  





Highlights – UK, Russia, Europe and Africa 
 

UK - Market leadership in decaff / redbush tea. Maintains 
number 2 position  in green tea. 

UK- New Tetley premium blend product “Estate Selection” 
has been launched.  

Tea Pigs – our super premium tea brand – significant 
growth in sales. 

Grand coffee in Russia has the fastest growing freeze 
dried coffee brand in Modern trade. 

Strategy to turnaround Czech Republic and Poland made 
good initial progress. France reflects good recovery. 

Africa – new acquisition in our subsidiary Joekels 
transforms scale and impact of business 

 





Highlights – Australia, USA, Canada 

Australia 
 All round improvement in performance 

 Growth has come from key customers & new products 
launched (Chai Latte & Specialty) 

USA 
 Significant  profit  increase in Coffee–due to lower  green 

coffee costs and good buying strategy 
 EOC K-Cups (with Keurig) – well received by customers.  

Canada 
 Challenging year for the Canadian business.  
 Strong innovation agenda- 6 new variants launched 

(mocktails, green tea plus) 
 Tassimo/ Kraft – Single serve brewing machines – 

launched and doing well. 
 Tata Tea  launched and is well received by major 

customers. 
 
 

 



 
 
Highlights –Starbucks - a Tata Alliance 

 
Inaugural flagship store, branded 
‘Starbucks – a Tata alliance’ – launched 
at Horniman Circle, Mumbai during the 
year 
 
Spectacular launch, featuring Ratan 
Tata and Howard Schultz 
 
Excellent post-launch performance and 
reviews in media 
 
Store uses India roasted coffees from 
Tata Coffee, for all its espressos 
 
Store will also be offering Tata Tazo 
teas and Himalayan water 
 
17 stores opened till date with 9 stores 
in Mumbai and 8 stores in Delhi 

 
 



 
 
Tata Water Plus – TWP re-launched in 
March 13 with new communication and 
new packaging design. 
 
Tata Gluco plus launched in 2 more 
flavours (Orange and Mango) 

 
Himalayan – breakthrough into Starbucks 
 
Activate – brand launched in New York 
City & North East USA 
 

Highlights – Water Business 





Highlights : non-branded and other businesses 

Tata Coffee registers record turnover 
and profit, both in instant coffee and 
plantation operations 

 
Tea plantations - KDHP and APPL 
register significant profit increases 
 
Watawala registers record profits 

 
India and US instant tea operation 
stable  

 
China instant tea operation – now 
making progress 
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Sales Trend for major markets over 3 years  

Regional Sales Improvement attributable to strong brand performance and 
favourable translation gains.  

 Improvements in Non Branded Operations aided by strong performance in 
coffee plantation and extraction business. 
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In Rs Crs 



20
04

/0
5

20
05

/0
6

20
06

/0
7

20
07

/0
8

20
08

/0
9

20
09

/1
0

20
10

/1
1

20
11

/1
2

20
12

/1
3

56 67

92 92 10
8 12
4

12
4

13
3

13
3

12
4

Exceptional Dividend

Dividend

Stable and high dividend payout 

In Rs Crs 



Our Annual Report Theme – Celebrating the 
Women in our Business 

 
 
Women bring rich and diverse perspectives to the 
workplace. Often, they bring management styles 
which are quite complementary to those of men. 
Workplaces that celebrate women naturally 
benefit from better decisions, as a result of such 
diversity. That alone is reason enough for every 
Company to put this topic at the forefront of its 
business and human resources agenda. 

 - Cyrus Mistry, Chairman 

 



Celebrating the Women in our Business 

Never a dull 
moment at 

work 

Team always 
before self 

Never any job 
fatigue 

Who wouldn’t want 
to work with the 

best tea buying and 
blending team in 

the world?! Every TGB day is 
different 

My role 
provides a 

diverse 
experience and 

offers 
a wonderful 
platform for 

growth. 



Homage 

Late Mr. J S Bilimoria 
Director and 

Chairman of Audit Committee 
(27.1.1947 – 3.05.2013) 

 
We, at TGBL, are deeply distressed on the sad and 

untimely demise of Mr. J S Bilimoria and offer our 

deepest condolences to Mrs. Bilimoria and other 

members of his family on this tragic and untimely 

loss. May his soul rest in peace. 

 

 

Mr Bilimoria made significant contributions to the 

board, audit committee and other committee 

meetings in which he was a member. 
 



Tribute 

Mr. Ratan Tata 
Chairman (Upto 

20.11.2012) and Director 
(Upto 28.12.2012) 

 

Mr. R. N. Tata, stepped down as a Director and Chairman 
of the board upon reaching his retirement age.  

 
Mr Tata had led the company with great distinction, 

providing guidance and direction, in its quest for growth 
and excellence. His deep involvement and outstanding 
leadership helped overcome several challenges. His 
contribution and guidance enabled the company to 
transform from an Indian tea company to a global 

beverage company 
 

We, in TGBL, would like to show our sincere appreciation 
to Mr Tata for his leadership, direction, advice and 

guidance during his tenure as a Director.  
 



Tribute 

Mr. A R Gandhi 
Director (Upto 15.03.2013) 

Mr. A R Gandhi stepped down as a Director w.e.f 15th March 
2013 on attaining his retirement age.  

 
Mr. Gandhi played an active and a key role in several 
acquisition undertaken by the Company and actively 

participated in various deliberations of the Board and other 
committees in which he was a member. 

 
We, in TGBL, would like to show our sincere appreciation to 
Mr Gandhi for their advice and guidance during his tenure as 

director.  
 



Tribute 

Mr. U M Rao 
Director (Upto 2.07.2013) 

 

Mr. U M Rao, stepped down as a Director w.e.f  2nd July 
2013 on attaining his retirement age.  

 
Mr. Rao played an active and a key role in several initiatives 
taken by the Company and made significant contributions to 
the board and other committees in which he was a member. 

 
We, in TGBL, would like to show our sincere appreciation to 

Mr Rao for his advice and guidance during his tenure as 
director.  

 



Mr. P T Siganporia stepped down as a Director and 
Managing Director w.e.f 30th June 2012.  

 
Mr. Siganporia, joined the company in 1975 and held several 

important positions during his tenure. He successfully led 
critical change initiatives across Tata Global Beverages and 
played a key role in the company’s transformation from its 
heritage in tea plantations to a growing global organisation 

with a portfolio of strong dynamic brands. 
 

We would like to show our appreciation for the contribution 
made by him.  

Tribute 

Mr. Percy Siganporia 
Director & Managing Director 

(Upto 30.06.2012) 
 



A Tribute to  
Mr. R.K. Krishnakumar 



Brewing big dreams 



The making of Tata Global Beverages 



Growth through strategic alliances 
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Caring for the Community 

http://www.google.co.in/url?sa=i&rct=j&q=tata+memorial+hospital+kolkata&source=images&cd=&cad=rja&docid=cmmj9c5ofd9jKM&tbnid=HMV2FXTMbKBzvM:&ved=0CAUQjRw&url=http%3A%2F%2Fcbidindia.wordpress.com%2F2011%2F08%2F08%2Fbe-great-in-sport%2F&ei=XHfiUcPGLISFiAfcqICYCA&bvm=bv.48705608,d.aGc&psig=AFQjCNH_Da9E6eyZih6mOSHFpziDDUWDHw&ust=1373882492892277




“ Raise the flag of victory in uncharted climes with strength of purpose” 

 
        Extracts from Gitobitan, by Kavi Guru Rabindranath Tagore 
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