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Financial Highlights 7 Operating income <>
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Financial Highlights 7 Operating Profit C C <>
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Operating Performance Highlights T South Asia

A Strong sales growth

/ Maintains volume and value leadership across Black & Green Tea.
# Growth in both National and Regional Brands

/A Launch of Special blend for Maharashtrai Tata Tea Gold

/ Tata Coffee Grand launched in the current guarter. Tata Tea Fusion

also launched earlier in the year.

F Significant Growth in Green tea continues with growth over prior
year.

O Digital activation with overwhelming response
/A Premium Re-launched earlier in the year.
7 Lower commodity prices favourably |mpacts margqins
# Good Performance in Bangladesh |
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Operating Performance Highlights i CAA - Canada AL <>
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/ Maintains volume and value leadership

N

New products listed continues to gain distribution
o Tetley signature collection
o Teapigs i gains market-share in the specialty segment.

b

7 The National TV/Digital campaign ranin Q3
O featuring the Signature line
O with new Jedi Positioning to drive awareness and education on how

to use the tea bag
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USA
/ Coffee net sales flat to previous year despite intense competitive intensity

2 Incremental sales and revenue on the New Instant coffee/Cans rolled out
in Wal-mart stores

~ Tetley Green Tea reflects modest growth with gains in both volume/value.

' Tetley Herbal tea roll-out underway

AUSTRALIA
/ Tea Business stable.
# MAP Business adds to top-line
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UK

# Top line marginally lower than previous yeari in declining black tea market

/~ Green Tearemains the star sector with continued improvementin Super Green Tea
/Z Good Growth in topline in 3 of the 4 major retailers.

# New Jedi TVC on ar.

~ Tetley Super- green awarded the product of the year 2016. Tetley rated as the No 2
FMCG social brand of 2015 in a survey carried out by Neilsen.

TEAPIGS
~ Teapigs grows in double digits in UK - reflecting growth across most channels
# Robust growthin USA.

# Launched new varieties such as gift tins, matcha sachet (on the go), bulk matcha (food
service) and loose leaf limited edition (for new e commerce) to boost sales in different
channels.
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Operating Performance Highlights i EMEA T Rest of

Europe/Middle East c c<>

Rest of Europe and ME

# Good execution of launch plans in ME
O TV campaign with online advertising.
O Supported by instore consumer promotion and sampling

# France i Robust growth in green and earl grey segments post re-launch
O MAT volume and value shares have grown
O Supported by a short TV advertisement

~ Improved sales in Portugal due to improved sales of Green teas
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~ Tetley continues to reflect good growth in Poland.
~ Czech Republic_maintains leadership in volume market shares

# Russia

O Despite adverse market conditions significant improvements in underlying sales in
both tea and coffee

O Distribution remains the key focus
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Operating Performance Highlights i Water Vertical/Starbucks ;) C <>
HIMALAYAN -m om om oW A

# Stable performance by Himalayan with robust topline growth \( | Y

./

/ Focus to improve profits by managing channel mix. -

99
TATA GLUCO PLUS £
~ Significant growth in Tata Gluco plus i both volume and value ‘A )

~ Restage of the brand with new visual design supported by TVC
was well received

/A Growth despite increase in selling price

/ Launched in markets like Kerala, Karnataka, Maharashtra and
Gujarat. Already present in TN and AP.

STARBUCKS

/7 more stores added during the year. Total number of stores at
79

~ Steady growth in revenues.
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