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Disclaimer

Certain statements made in this presentation relating to the Company’s objectives, projections, outlook, 

expectations, estimates, among others may constitute ‘forward-looking statements’ within the meaning of 

applicable laws and regulations. Actual results may differ from such expectations, projections etc., whether 

express or implied. Several factors could make a significant difference to the Company’s operations. These 

include climatic conditions, economic conditions affecting demand and supply, government regulations and 

taxation, natural calamity, currency rate changes, among others over which the Company does not have any 

direct control.
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Company Profile
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A snapshot of Tata Global Beverages
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The organisation has gone through a lot of transitions, leadership changes and EO movements
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While we have leadership position in India (#1) , UK (#2) and Canada (#1),  we have significant room to 
grow
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Current presence

Our Presence
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Business Profile

Approx. 87% of our sales comes through our Branded Business whilst 13% of our sales is through 
Non Branded Business 
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Our Brands and Innovation



Continuous Investment behind our Power Brands
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Branded Turnover Profile

Branded Turnover - 2017

Others Brands: Good Earth (USA), Vitax (Poland), Jemca (Czech Republic), Teapigs, Water Business (India), 
MAP (Australia) and other Branded Sales



Rich track record of innovations
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Pyramid Tea 
Bags - Temples

Tata Acti Green -
democratizing 

green tea in 
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2005

Super Greens / 

Super Fruits-

additional 

benefits with Tea

Maharashtra 
Gold Mixture

Tata Tea 
Elaichi

2017

Tata Coffee 
Grand -

Innovative

Super 
Black

2016

Tetley RTD
-Canada

Fruski – India
Tata Cha - India

Tetley Indulgence 
- UK

Coffee Infusions -
US
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Some of our recent innovations – new products launched 
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Our Brands : Tetley
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