TATA GLOBAL BEVERAGES CANADA INC
As at March 31, 2015

Organization of the Company
Tata Global Beverages Canada Inc. (previously Tetley Canada Inc.) was incorporated in 1996). It’s a
wholly owned subsidiary of Tata Global Beverages Overseas Holdings Limited.
Nature of Operations
Tata Global Beverages Canada Inc. (TGBCI) is responsible for sales and marketing of all TGB
products in Canada. TGBCI creates advertising and promotional programs to drive sales and
manages both the sales brokers and distributors who sell to retailers and foodservice operators.

Summary of Significant Accounting Policies
Revenue Recognition
Sales are recognized when an arrangement exists, the seller’s price to the buyer is fixed and
determinable, collectability is reasonably assured and risk of loss and title have transferred to the
customer, which is typically dependant on the route-to-market in Canada. For retail sales,
revenue is recorded when product is shipped to retailer distribution centres.
Royalty Income
Royalty income includes fees generated by licensing the Company’s trademark throughout
Canada. Licensing fees are recognized when earned, which is generally upon sale of the
underlying products by the licensees and are recorded in net sales.
Accounts Receivable and Allowance for Doubtful Accounts
Trade accounts receivable are recorded at the invoiced amounts and do not bear interest. There
is no off-balance-sheet credit exposures related to customers.
Inventories, net
Inventories are stated at the lower of cost, as determined by using the first-in, first-out method, or
market.
Property, Plant and Equipment, net
Property, plant and equipment are recorded at cost. Depreciation is computed utilizing the straightline method over the estimated useful lives of the assets. Amortization of leasehold improvements
is computed utilizing the straight-line method over the shorter of the remaining lease term or
estimated useful life. The cost and accumulated depreciation and amortization applicable to assets
retired or otherwise disposed of are removed from the asset accounts, as retired.
Advertising, Promotions and Marketing
The costs for advertising, promotion and marketing programs are expensed in the year incurred
and are included in selling and marketing expenses. Promotion and marketing expenses were
approximately $27,151 for the year ended March 31, 2015.
Subsequent events
The Company has performed an evaluation of subsequent events through May 22, 2015, the date
these financial statements were available for issuance. There were no subsequent events that
required either recognition or disclosure.
General Information
These financial statements are not required to be audited in terms of the local regulations and have
been drawn up in a relevant format from the books of accounts which are maintained under the local
GAAP.

